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MESSAGE FROM AMBASSADOR
After not even four full months from my
arrival in Sri Lanka, I am more and more
convinced of the incredible potential of
this beautiful country to become the next
economic and ﬁnancial hub for the South
Asian region.

H.E. Rita Giuliana Mannella
Ambassador

As the Country advances on a path of social and economic progress, an increasing number of opportunities for bilateral cooperation and trade
with Italy become evident. It is my opinion that it is the right moment to concentrate our efforts to intensify our longstanding ties, based on the
understanding between our two of the most important cultures of the world.
The economic relationship between our two countries is well established: Italy is the 5th largest market for the Sri Lankan export, but only the
15th supplier for the island. Total trade between the two counties has increased by circa 20% during the last decade, reaching the value of EUR
654 million in 2017. Yet, I am convinced that Sri Lanka has the potential to attract a much larger number of Italian entrepreneurs, and one of the
focal points of my tenure in Colombo is to increase the inﬂow of Italian business in the island.
At such a pivotal time in the Sri Lankan economy, with a plethora of interesting Free Trade Agreements and the regaining of the GSP+ trade
status (for which Italy was instrumental) I strongly encourage Sri Lanka businesses to explore the opportunities of access to the Italian markets.
As you know Italy is not only the 5th industrialized nation of the world and of the G7 but is the cradle of many Center of Excellence in various
domain, from technology to machinery (Ferrari, Maserati, Lanborghini, airplanes, helicopters, medical equipment), from fashion to Design,
(kitchen, tiles, furniture, sanitary equipment), from food to wine.
From long time Made in Italy means a combination of technology and elegance and I believe that Sri Lanka is now in a position to make a quality
step in its export, with the help of Italian technology and support.
During the month of May the Embassy has organized a visit of a delegation from the Italian Association of Textile Machinery, to facilitate the
contacts with important representatives of the Sri Lankan garment industry. I hope that the members of the Council who have interests in the
garment sector will take advantage of the occasion to engage the Italian counterparts.
As a ﬁrst follow up to this visit, we are organizing a visit of important Italian fashion houses, to assess the interest level in establishing production
in Sri Lanka.
This will be one of a number of delegations that I plan on bringing to Sri Lanka. Culture and tourism are two other sectors that I had already
planned on concentrating our efforts on. Ceramics, one of the other areas of focus that the Council has brought to my attention, will inevitable
be another one.
I am also planning a number of cultural events, spanning across all art mediums. The world-renown Italian architect Ludovica Seraﬁni has
accepted our invitation to come in the month of March to give a series of conferences about Italian Design and Architecture, and I am sure that
her experience will be particularly useful for Architects dealing with restoration of heritage buildings. I hope she could be our testimonial to
Italian entrepreneurs dealing with tourism on the potential of Sri Lanka in this very moment. My ambition is to use these “Ambassadors” of the
art world, to bring a little bit of Italy to your Island, but also for them to be able to return home and express what a wonderful country they have
found here.
Sri Lanka has seen a sharp increase, in the last few years, in the arrival of tourists from Italy. 40,000 in 2018, with an almost 18% increase from
the previous year. Sri Lanka is gathering a lot of clout in the last few months as a country of great natural beauty, and I wish to elevate the
perception that is currently being portrayed in Italian and International press to that of a more high end tourism destination. Sri Lanka must
become more than beautiful nature, friendly people and wonderful food. It needs to emphasize the architecture, the culture and the heritage of
the Island.
In association with the Sri Lanka - Italy Business Council, I hope to assemble a delegation of tour operators and travel journalists to take
advantage of the recent focus on the island and further promote Italian tourism to Sri Lanka.
I will focus my efforts and enthusiasm and I will make my core mission to promote “Made in Italy”, but to do so I will need your help and your
initiative. Together, we can start a virtuous mechanism where, by promoting Italian business in Sri Lanka, we will also contribute to advancing
the Island on its path of virtuous economic progress.
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EXECUTIVE COMMITTEE FOR THE YEAR 2018/2019

Seated Left to right:
Rajah Abeyasinghe JP, (Immediate Past President / Hydromec International (Pvt) Ltd.); Ms. Allegra Baistrocchi, (Deputy
Head of Mission, Embassy of Italy); His Excellency Paolo Andrea Bartorelli (Italian Ambassador to Sri Lanka); Sonali
Liyanamana, (President / Interglobe Travels (Pvt) Ltd.); Cherryl Rodrigo (Secretary / The Ceylon Chamber of Commerce); B.T.
Tyrell Roche (Vice President / Lanka Tiles PLC).
Standing Left to right:
Kusal de Silva, (Committee Member / Sampath Bank PLC); Niranjan Dissanayake (Committee Member / Ferrero Lanka (Pvt)
Ltd.,); Rajeev Aloysius (Committee Member / The Autodrome PLC.); Kulanthi Silva (Committee Member / NP Capital Ltd);
Mario Orloff (Committee Member / Walkers Tours Ltd.).
Not in the picture:
Janaka Gunasekera (Vice President / A Baur & Co Ltd.); Shamil Mendis, (Committee Member / Spear International (Pvt) Ltd.)
The Sri Lanka-Italy Business Council
C/o The Ceylon Chamber of Commerce,
50, Nawam Mawatha, Colombo 02, Sri Lanka
Tel: + 94 11 5588859, +94 11 2421745-7,
Fax: +94 11 2449352, + 94 11 2437477
E-mail: info@srilankataly.lk
Website: www.srilankaitaly..lk
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A BRIEF OVERVIEW OF THE CERAMIC SECTOR IN ITALY By Allegra Baistrocchi
Italy is renown globally for its manufacturing tradition in a variety of sectors, combining innovation and elegance with an
iconic and recognizable style. Ceramics constitute one of the ﬁelds in which Italy has always been acknowledged for since
the Roman Empire. Ceramic is one of the materials most found by archeologists, with differing styles characterizing the
different historical periods to the extent that it can be considered a fundamental chronologic indicator. The ancient tradition
of producing ceramic objects has been passed down to modern times, and our craftsmanship has reached the corners of the
globe, as the variety – together with the longstanding tradition - has contributed to making these products a great example
of the “Made in Italy” branding.
Though the tradition is widespread, there are a series of pockets where most of the current ceramic production is made. One
of these modernday “centers of excellence” is Sassuolo, a district that boast 80% of Italian ceramic tiles production, with
more than 300 ceramic factories operating ( Marazzi Group, Reﬁn and Marca Corona just to name a few of the exporting
leaders in the sector). There arem however, also a series of important ceramic districts of more ancient fare. Deruta, for one,
has been producing ceramics since the Middle Ages, while Faenza is a known hub since I a.C. Further South, you have the
famous Capo di Monte ceramics of the Naples area, and further still the ceramics of Caltagirone - in Sicily - with Arab and
Byzantine ﬂare.
Up until recently, Italy was the ﬁrst exporter globally for ceramics. As of 2011, Italy has ceded the ﬁrst rank globally to China,
but with 26.3% of the world's ceramics exports it is still maintaining a positive trend and it is the number one producer in
Europe. While the European Union remains the preferential markets for Italian ceramics, the United States has become a
major importer of Italian ceramics (with a 25% increase in 2017 from the previous year), as have the Gulf Countries, Central
and East Asia (with China and Hong Kong contributing for almost one fourth in the overall increase of exports).
A crucial role in boosting Italian ceramics globally has been played by Conﬁndustria Ceramica, by building industrial
relationship for its member companies and coordinating global initiatives. Since 2009, they have promoted the adoption of
“Ceramics of Italy” as the institutional and sectorial brand that synthesizes tradition, quality, innovation and creativity.
In the international context, it is macro-projects being carried out in the hospitality, residential and commercial sectors,
particularly those of a high-end nature, in which Italy has the biggest competitive advantage with its “Made in Italy” brand.
For this reason, Sri Lanka – with its booming hospitality industry and rapid increase of residential and commercial projects –
is a natural destination for Italian ceramics in ever increasing numbers.
Moreover, during the last decades, the Sri Lankan market in the ceramic sector has also experienced an increase in terms of
production and exportations. Thanks to the abundance of excellent raw materials, Sri Lanka can promote high quality
objects, as porcelain tableware, glazed wall and ﬂoor tiles.
I see much scope for enhancing collaborations in this sectors, both from an import/export standpoint, as well as from a more
educational perspective.
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Sampath Bank's E-Remittance in Italy oﬀers secure and instant Money Transfer service
12th February 2019, Colombo, Sri Lanka: Spreading its footprint across the globe, Sampath Bank PLC's E-Remittance service
now offers seamless beneﬁts for expats in Italy, allowing them to conveniently and safely remit their money to Sri Lanka.
Sharing his views on this latest development, Mr. Kusal De Silva – Head of Card Centre, Remittance and Bank Notes
Operations said, “Sampath Bank is the Market Leader inE-Remittances in Italy with a market share of more than 25% of the
total remittance to Sri Lanka. Through our partnership with Italy's National Exchange Company backed by its 400 agents, we
are able to provide an extensive coverage acrossItaly. E-Remittance helps the beneﬁciary to receive moneysafely 24 hours a
day, 365 days a year.”
Sampath E-Remittance is an internet based service which helps migrants to conveniently transfer their funds to Sri Lanka in a
matter of seconds, without compromising on security. It is also signiﬁcant that all Sampath Bank branches and Super
Branches operate as service outlets to streamline the remittance process, bringing utmost convenience to both the
remitterand the beneﬁciary.
Payments for E-Remittance can be performedover-the-counter at branches, credits to Sampath Bank Accounts as well as
credits to any other Sri Lankan Commercial Bank.
Sampath Bank serves as a platform to connect other banks via Sampath E-Remittance service, offering seamless beneﬁts of
E-Remittance to non-account holders of Sampath Bank. The facility also allows the non-account holders to collect
remittance easily from their respective banks.
Among the salient features of E-Remittance is the Mobile Cash facility, which sends a PIN Number of the transaction to the
beneﬁciary's mobile phone. The relevant PIN number can be used to withdraw money from the ATM even without using an
ATM card. This facility can be easily activated by the beneﬁciary through pre-registration with the bank.
Delivering a host of attractive beneﬁts, Sampath E-Remittance not only facilitates free SMS alerts to the beneﬁciary upon
receipt of the remittance, but also offers the lowest service fees and attractive foreign exchange rates.
Sampath Bank's E-Remittance service is available throughout Italy, including the cities of Milan, Rome, Ferenze, Bolongna,
Kataniya, Venecia, Sircuza, Palaroma, Napoli, Viezenza, Verona, Mesina and Padua.
Taking major steps to revolutionise the remittance process to a whole new level, Sampath Bank offers its customers with the
ultimate convenience of withdrawing remitted cash any time any day. This in turn helps both the sender and the beneﬁciary
to perform their transactions, regardless of the banking hours or the cross border time differences.
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Sampath Bank PLC is one of Sri Lanka's premier commercial Banks, ranked as
one of the top private banks in the country in terms of total assets, total equity,
customer accounts and loan portfolio. Incorporated in 1986 and listed on the
main board of the Colombo Stock Exchange, Sampath Bank has served as a
fully-ﬂedged commercial bank for the past three decades. The Bank has
successfully combined both conventional brick and mortar banking concept
with the latest developments in digital banking to deliver a superior banking
experience to all customers.
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19 Annual General Meeting of the Sri Lanka – Italy Business Council
The 19th Annual General Meeting (AGM) of the Sri Lanka-Italy Business Council of the Ceylon Chamber of Commerce (CCC)
was held recently at Hilton Colombo Residences electing Ms Sonali Liyanamana as the President. The Chief Guest being the
His Excellency, Paolo Andrea Bartorelli, Ambassador of Italy in Sri Lanka.
As Vice Presidents - Mr. Janaka Gunasekera, Deputy Managing Director, A Baur & Co (Pvt) Ltd and Mr. Tyrell Roche, General
Manager (Finance), Lanka Tiles PLC were elected. Mr. Rajah Abeyasinghe, Chief Executive Ofﬁcer, Hydromec International
(Pvt) Ltd will serve as the Immediate Past President.
The following companies were elected to serve on the Committee for the Year 2018-2019. Ferrero Lanka (Pvt) Ltd., NP
Capital, Sampath Bank, Spear International (Pvt) Ltd., The Autodrome Plc., and Walkers Tours Ltd.
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Members Annual Fellowship &
Welcoming Reception for Her Excellency (Mrs) Rita Giuliana Mannella

The newly appointed Italian Ambassador to Sri Lanka Her Excellency Mrs. Rita Giuliana Mannella the Ambassador for
Republic of Italy in Sri Lanka was ushered by the Sri Lanka Business community at the gala Sri Lanka Italy Business Council
(SLITBC) Members Annual Fellowship 2018 held on 11th December at the Hilton Colombo Residencies.
The event paved the way for Sri Lankan corporate executives to get to know the new ambassador and also share and
exchange views for further development of trade between Sri Lanka and Italy.
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LANKATILES
Lanka Tiles PLC and Lanka Walltiles PLC are the pioneer ﬂoor and wall tile manufacturers in Sri Lanka. They deliver a wide
array of tiles in alluring colours, textures, designs as well as sizes to suit all needs, under the brand name 'LANKATILES'.
'LANKATILES' is the major market supplier of high quality ﬂoor and wall tiles in Sri Lanka. 'LANKATILES' is also a major
contender in the highly competitive international arena, supplying quality tiles to discerning markets in the USA, Canada,
Japan, Singapore, New Zealand, Australia and Europe.
The prime concern of 'LANKATILES' is the quality of its product which is maintained at the highest standard using the ﬁnest
raw material and latest technology.
With operations spanning over four decades and with a production capacity of 6.4 million square metres per year,
'LANKATILES' produces a wide range of tiling concepts by incorporating the latest developments in printing technology to
designing. Designs, materials and technology are blended perfectly with exciting aesthetics to give a total tile package to
satisfy the requirements of designers, architects and homeowners.
'LANKATILES' caters to the local market through its ﬂagship showrooms in Nawala and Jawatte and through its franchise
showrooms, dealers and distributors island wide.
The international market of 'LANKATILES' is served by two showrooms in India and Maldives which are partnered with
wholesalers and retailers, and also through the dealers in the countries to which 'LANKATILES' is exported.

Lanka Tiles PLC and Lanka Walltiles PLC
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Brief overview of the Sri Lanka Ceramic Industry
Sri Lanka's ceramic industry boasts a history dating back several centuries. The ancient ruins of the country bear testimony to
a rich heritage of craftsmanship and the diverse skills of the craftsmen themselves. The distinctive designs and exquisite
elegance of ceramic tile products manufactured by Sri Lankan Ceramic producers and exported to discerning markets
overseas vividly illustrate the inﬂuence of this rich heritage and artisan craftsmanship.
The commercial ceramic industry of Sri Lanka had its beginnings during Colonial times when a Royal Commission
recommended ceramics as a suitable industry for the country. The industry underwent a paradigm shift in the 1970s when
Noritake of Japan decided to invest in Sri Lanka. The investment was made as a joint venture between the then Ceylon
Ceramics Corporation and Noritake of Japan and spawned Noritake Lanka Porcelain. The success of the Noritake project at
that time was perhaps very signiﬁcant in building conﬁdence among prospective Japanese and even global investors in Sri
Lanka's prospects in industrializing. This project gave a boost to many other ceramics projects such as Lanka Walltiles, Lanka
Tiles and Dankotuwa Porcelain, which were sponsored by the Government, and Royal Ceramics, which was a private sector
initiative.
The country is endowed with raw materials used in the ceramic industry such as Kaolin, Ball Clay, Feldspar, Silica, Quartz and
Dolomite. The excellent quality and purity of these materials, which are available in abundance, contribute to the high
standards of the products. Domestic value addition has become an essential factor when exporting products utilizing duty
advantages offered under trading arrangements. With over 60% local value addition, the ceramic industry ranks high
amongst the products manufactured locally for export.
Today the industry includes companies engaged in porcelain, tableware, earthenware, ﬂoor and wall tiles, bath and
sanitaryware, ornamental ware and utility ware, red clay rooﬁng tiles and bricks, and glass containers. The industry has won
many accolades for their export performance and boosted Sri Lanka's image as a high-quality manufacturing centre
compliant with safety standards and environment and social obligations.
This industry has signiﬁcant operational strength, including a highly skilled workforce, competitive labour costs, and
excellent management at factory levels, combined with the industry's state-of-the-art technology acquired globally, hightech research and development facilities, robust ethical standards and conﬁdentiality of design integrity. This status quo
gives Sri Lanka an advantage in comparison to its Asian competitors to produce and export high quality ceramic products.
The industry has also demonstrated strong business goodwill, sustainable manufacturing operations and Corporate Social
Responsibility.
Within the ceramic industry, the tile manufacturing sector commands leadership status based on volume and revenue. With
a capacity of approximately 15 Mn Square Meters per year, the Sri Lankan ceramic tiles manufacturing sector consists of two
major tile manufacturing entities, namely 'LANKATILES' and 'ROCELL'. Ceramic tiles manufactured by both are renowned
globally and are exported to over 20 countries around the world.
The ceramic industry in Sri Lanka has strong existing and potential business relationships with Italy in the spheres of
technology and knowledge transfer. It is the objective of this article to encourage institutions of both countries to pursue
and achieve excellent inter-country business partnership to further develop the ceramic industry.
This article contains certain extracts of articles published by the Export Development Board, Sri Lanka Ceramic Council and the
Lanka Tiles Annual Report.
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